
SIMPLICITY IS THE  
KEY TO TRAVELERS’ 
HEARTS ON MOBILE. 
OF THOSE WHO OPTED  

NOT TO BOOK 
38% SAID THE MOBILE 
SITE WAS TOO HARD TO 
SEE/READ/NAVIGATE 

Consumers use many screens when planning and booking travel. While PCs still provide 
the highest amount of travel web traffic, mobile usage is on the rise, especially for last 
minute bookings. Take a look at the recent stats.   
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ABOUT TRUSTYOU 
TrustYou’s Mission is to positively influence travelers’ decisions. We know that customers digest and leverage a lot of 
opinions to make good choices, and we are passionate about better travel, tourism and hospitality experiences. Since 
2008, TrustYou has set the standard for online reputation management with solutions for hotels, restaurants and 
destinations to analyze online reviews, tweets and posts across the social web, to gather trusted reviews directly from 
its customers, and to use the authentic conversations to successfully market online reputations. 

Sources:  
Nucleus Mobile Web Browsing Survey, http://www.nucleus.co.uk/top/news/year/2013/Mobile-web-browsing-leaps-to-27-1--of-travel-websi.aspx; Expedia, expedia.com; Emarketer Report, US Digital Travel Sales: Mobile Drives Changes in a 
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http://www.google.com/think/research-studies/the-2012-traveler.html; Google’s Think Travel Mobile One Sheet, http://www.google.com/think/research-studies/think-travel-mobile-one-sheet.html; Guest Centric, 
http://www.guestcentric.com/multi-device-websites-how-can-hoteliers-have-it-all/;  
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